KENSURE
SATO

Selected Works
Art Direction & Graphic Design




Cartier
Mail Magazine

Email Newsletter
Art Direction, Graphic Design

Contributed to the launch of Cartier Japan's email newsletter program as Art Director and
Graphic Designer. Unlike typical newsletters, each issue featured a unique layout to create a

fresh visual experience while maintaining Cartier's luxurious brand identity.



Cartier - Mail Magazine Designed for the Japanese market.



Shiseido
Beauty Salon

Website
UI Design

Contributed to the design of the website for Shiseido Beauty Salon. Focused on creating a clean,
refined visual expression that aligned with Shiseido's sophisticated brand identity.



Shiseido - Beauty Salon Designed for the Japanese market.




Shiseido - Beauty Salon Designed for the Japanese market.




Maybelline NY
Watershiny

Brand Website
Art Direction, UX/UI Design

Designed the brand website for Maybelline New York's *Water Shiny* lip collection. Developed a
fresh, water-inspired visual language based on the product concept, and created an interactive
shade finder to help users discover the color that best suited them.



Maybelline New York - WaterShiny Designed for the Japanese market.




Maybelline New York - WaterShiny Designed for the Japanese market.




Fujifilm
Astalift

Brand Website
Art Direction, UX/UI Design

Designed the product website for *Aquarysta*, the first product released as Fujifilm entered the
beauty industry. Created a refined, premium visual experience that appealed to the target
audience while clearly communicating the product's scientific benefits and functionality.



Fujifilm - Astalift / Jelly Aquarysta Designed for the Japanese market.




Fujifilm - Astalift / Jelly Aquarysta Designed for the Japanese market.




L' Oréal Paris
Elséve Nutri-gloss

Brand Website
Art Direction, UX/UI Design

Designed the brand website for Elseve's *Nutri Gloss* hair care line. Also created a promotional
campaign featuring the product's signature pig mascot, combining playful storytelling with the
brand's glossy, vibrant identity.



L'Oréal Paris - Elséve Nutri_gloss Designed for the Japanese market.




Gora Kadan

Website
Art Direction, UX/UI Design

Contributed to the launch of Cartier Japan's email newsletter program as Art Director and
Graphic Designer. Unlike typical newsletters, each issue featured a unique layout to create a

fresh visual experience while maintaining Cartier's luxurious brand identity.



GOl”akadan Designed for the Japanese market.




Toyota
Lexus

Brand Website
UI Design

Contributed to the design of the Lexus brand website. Created minimal, premium visual elements

that reflected the brand's established tone, craftsmanship, and luxury positioning.



TOYOta - LCXLIS Designed for the Japanese market.




MitsubishiMotors
& Kanebo

Perfume de Mirage

Web Campaign
Art Direction, UX/UI Design

Designed the promotional website for a cross-industry collaboration between Mitsubishi Motors and
Kanebo. The campaign featured a custom fragrance inspired by the Mirage, and the creative
direction explored how the concept of scent could be translated into a compelling visual experience.



Mitsubishi Motors & Kanebo - Perfume de Mirage Designed for the Japanese market.




Pola
White Shot

Brand Website
Art Direction, UX/UI Design

Designed the website for POLA's premium skincare line *Water Shot*. Created an elegant visual
direction that reflected the sophisticated brand while resonating with its mature target audience.



POla - Whlte ShOt Designed for the Japanese market.




Kanebo
Kate

Web Campaign
Art Direction, UX/UI Design

Designed a special campaign website for Kanebo's cosmetics brand *KATE*. Developed bold,
high-contrast visuals that reflected the brand's edgy identity and appealed to a younger audience.



Kal’leO - Kate Designed for the Japanese market.




Kanebo
Ururi

Brand Website
Art Direction, UX/UI Design

Designed the product page for Kanebo's moisturizing lotion *Ururi*. Combined friendly
character-driven visuals with fresh, water-inspired imagery to communicate the product's hydrating
qualities in an approachable way.



Kal’leO - Ul"uri Designed for the Japanese market.




